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Bringing business to life

Five reasons why partnering with  
businesslife makes perfect sense...

    

    Our ‘special editions’ provide 
clearly targeted advertising 
opportunities

Advertorials give you more ways  
of getting your message across

Our website and daily 
email can help your 
business access a 
global market

Advertisers are regularly 
asked for comment in our 
editorial features, letting you 
demonstrate your expertise

1

3

2

The magazine is distributed both in the 
Channel Islands and across the city, 
so your business can reach a national  
and international audience

Events 
www.blglobal.co.uk/Events  

 We also do

5

4
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Bringing business to life

What is businesslife?
At its core, Businesslife is a Channel-Islands based, bi-monthly 
business and lifestyle magazine that is distributed widely in Jersey 
and Guernsey and across the UK. It aims to reflect the thoughts, 
vision, intellect and excellence of business professionals locally and 
acts as a forum to send that message globally. Since its launch in 
2009, however, it has become much more than that.

We run two ‘special editions’ during the year, which focus on Wealth 
and Funds. All issues of the magazine include specific sections 
featuring finance, business and property, as well as individual Jersey 
and Guernsey sections, providing targeted advertising opportunities.

Running alongside the magazine is the blglobal website, which not 
only acts as an archive for all print copy, but is recognised as being the 
most up-to-date online resource for Channel Islands business news. 

Advertising opportunities are available on all of these platforms.

 Special editions Magazine  Online

BENEFICIAL
OWNERSHIP

BUSINESSLIFE

common reporting standard • trusts
business travel • automation 
mark bousfield • data ethics

5G • energy in the channel Islands
workplace nutrition • lifestyle

ISSUE 58  SEPTEMBER/OCTOBER 2018

BUSINESSLIFE 
ISSUE 58 SEPTEM

BER/OCTOBER 20
18

Are public registers 
INEVITABLE?

BL58_book_proof_V1.indb   1 04/09/2018   15:23

view of 
diversity

An alternative

BL
BUSINESSLIFE

why funds 
boards need the 

right mix of skills

ISSUE 59  NOVEMBER/DECEMBER 2018

BUSINESSLIFE 
ISSUE 59 NOV

EM
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BER 20
18

SUBSTANCE • REGULATory review
MANCOS • the need for funds TRAINING 

jersey and ICOs • mega-deals
technology • what next for funds?

The funds Edition 2018
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funds • private wealth  
brexit • capital markets 
insurance • money flows 

private equity • reputation

A meeting of minds
the enduring relationship between

the channel islands and the city
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Interview

Words:  
Kirsten Morel
Pictures:  
Jon Barlow

The Channel Islands’ relationship with the City of 
London goes back decades, but just how important are 
the islands to the City and vice versa? We spoke to 
Amy Bryant, Deputy CEO of Jersey Finance, and Dominic 
Wheatley, CEO of Guernsey Finance, to find out more

A tale of 
two islands

So, the big question first – how important is the 
City of London to the Channel Islands?
Dominic Wheatley: It’s demonstrably important, 
as it’s our nearest world-leading finance centre. 
London attracts finance from around the world 
and, as a result, it’s critical to the future of 
finance in the Channel Islands.

Amy Bryant: I agree wholeheartedly. The 
relationship is a long-standing and greatly valued 
one that’s viewed as a partnership. The UK is the 
largest trading partner for both islands and I 
think I can safely say that our aim is to continue 
working with the City for as long as possible.

Looking at it the other way, are the islands 
important to the City?
AB: It’s definitely a mutually beneficial 
relationship. Speaking specifically about Jersey, 
we act as a capital magnet and help sustain 
250,000 jobs, bring in £5bn of tax revenues 
and provide £14bn in terms of net benefit to the 
UK. The relationship is about the sharing and 
blending of our expertise and getting the most 
out of the synergies between the two, including 
the global network that both Guernsey and 
Jersey give to the City. 

DW: I’d say it’s a symbiotic relationship in which 
London benefits from having the islands available 
as part of its suite of offerings – but it’s also 
dependent on us maintaining the standards of 

quality that London is known for. Because of 
the volume of business it does, the City has a 
more generic style of regulation whereas, because 
of our size, the Channel Islands can be more 
focused on specialist areas.

On that subject, in what sectors do the islands 
do most business with the City right now?
DW: In Guernsey, we have a lively insurance 
sector and last year we saw growth in our private 
equity sector. We’re also seeing growth in risk 
financing, and insurance-linked securities had 
an interesting year. The islands also offer expertise 
in operating globally and working with other 
jurisdictions. This is an asset in the corporate 
wealth and pensions arenas, where we’re seeing 
a lot of clients with international requirements.

AB: As far as Jersey is concerned, the main 
areas are banking, private wealth, capital markets 
and funds. Jersey is a jurisdiction of choice for 
listing funds on the FTSE and we’re also the 
principal partner for property investment in the 
UK. The deal involving Battersea Power Station, 
which was structured through Jersey, is an 
excellent example of this.

Is this likely to remain the same, or do you 
expect more business to come from different 
sectors via the City?
AB: We expect Jersey’s broad appeal to continue, 
but there’s likely to be an evolution, and I see two ▼
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Capital markets

Heading off 
to market
The Channel Islands are developing 
a reputation as go-to jurisdictions 
when it comes to listings on local 
and global stock markets – an area 
that’s enjoying a purple patch

IT’S HARD TO hear the phrase ‘special 
relationship’ and not instantly picture 
Donald Trump walking hand in hand 
with Emmanuel Macron through the 
immaculate gardens of the White House. 
Putting that unpleasant image to one side, 
however, the phrase is actually quite a neat 
way of describing the Channel Islands’ 
capital markets relationship with the City. 

When we talk about capital markets in 
the islands, we’re essentially talking about 
two things – first, there’s The International 
Stock Exchange (TISE), where companies 
from around the world can list their 
businesses in a cost-effective, well-regulated 
environment. Second, the islands provide 
domiciliary services for inbound investment 
into the City – and other trading venues 
such as Hong Kong and Toronto – for 
international investors. 

When it comes to accessing London  
in particular, however, the Channel Islands 
are among the leading jurisdictions in the 
world. Jersey is home to the largest number 
of companies listed on the FTSE 100 
registered outside the UK. In Guernsey,  
119 domiciled companies have their shares 
trading on the London Stock Exchange’s 
AIM and Main Market – the highest of any 
jurisdiction outside England and Wales. 

“The City of London is one of the 
leading international transaction centres  
in the world,” explains Dan Richards, 
Partner at Ogier. “The role of the Channel 
Islands is to align themselves with and act 
as trusted long-term partners to those 
international transaction centres. Partly for 

historic reasons, and also for current 
reasons, the Channel Islands are 
particularly closely aligned to the City.” 

We hear plenty on the islands’ tax 
neutrality – is that the key factor in making 
Jersey and Guernsey so attractive? Simon 
Heggs, Senior Associate at Collas Crill, 
thinks not. “For a number of years, the 
Channel Islands have been competing on 
an international stage with the likes of the 
UK, Europe and the US – the latter two via 
Luxembourg and Delaware respectively. 
Each offer their own tax-neutral structures 
and, as a result, the tax environment is 
becoming an insignificant factor in the 
choice of the Channel Islands.” 

Instead, the strength of the islands’ 
propositions lies in the quality of service 
clients receive. “The development of the 
Channel Islands’ financial services 
industries has created business hubs 
perfectly suited for international  
companies to operate from efficiently  
and effectively,” Heggs continues. “We’ve 
found that this is now the key driver in 
attracting new clients to the islands.”

AIDING GROWTH
Even reclusive types living in the outer 
reaches of Brecqhou will be aware that 
Brexit is presenting some unique challenges 
to the UK, the EU and associated others. 
The UK government is looking for new 
ways to stimulate the economy ahead of 
the March 2019 exit and sees the growth 
of small and medium-sized enterprises 
(SMEs) as one way of launching it on an 

Words:  
Tom Huelin
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Capital markets

▼

upward trajectory. SMEs, however, are 
suffering from a lack of investment, which 
is where the Channel Islands come in. 

A press release from TISE recently stated: 
‘A particular focus for us during the year 
will be showcasing how companies such  
as UK small and medium-sized enterprises, 
can potentially benefit from listing 
on TISE. We will be demonstrating how 
TISE is a more convenient exchange for 
listing SMEs compared with larger 
exchanges, but also that being based in 
the Crown Dependencies means we can 
offer stability at a time of significant 
uncertainty in the UK given the ongoing 
Brexit process.’

TISE’S TRACK RECORD
Formed 20 years ago and formally known 
as the Channel Islands Stock Exchange, 
TISE is based in Guernsey, with additional 
offices in Jersey and the Isle of Man. TISE 
is an affiliate member of the International 
Organisation of Securities Commissions 
(IOSC) and the World Federation of 
Exchanges, and is also now recognised 
by the German Regulator, BaFin, as well 
as HMRC – credible stamps of approval 
which are recognised globally. 

TISE specialises in listing investment 
funds – open- and closed-ended funds  
as well as real estate investment trusts 
(REITs) and specialist debt. There are more 
than 2,600 listings on TISE today, worth 
over £300bn – companies listed more than 
700 securities in 2017 alone, a 40 per cent 
increase on the previous year. These listings 
are facilitated by local fund administrators, 
lawyers, accountants and other local 
financial services firms. 

“We’ve seen a lot of growth over the 
past few years, which has been really 
positive,” says Fiona Le Poidevin, CEO  
at TISE. “It reflects the expertise that the 
Channel Islands is known for in terms of 
existing business, and most of that typically 
originates from London. 

“Something that’s not so well known 
about TISE is that we list a lot of 
household names. Last year, we listed a 
high-yield bond for Netflix worth €1.3bn. 
We have convertible debt listed for Balfour 
Beatty, Yorkshire Building Society and 
Sainsbury’s. Even companies listed on other 
exchanges – their debt will come to us.”

Another area that’s experienced 
exponential growth in recent years is that 
of international investors looking to 
acquire UK real estate through Channel 
Islands vehicles. UK property has been 
particularly attractive since Brexit, with 
sterling essentially trading at a discount 
against other currencies. International 
investors are taking advantage of this and 
buying up property, particularly in the City, 
to the extent that investment in London 
real estate rose by 35 per cent in 2017. 

And Jersey was at the heart of that 
increase, with Ogier acting as Jersey 

Counsel on the acquisition of City 
buildings the ‘Walkie Talkie’ and the 
‘Cheesegrater’ by international investors.

“From those two examples, you’ve got 
£2.45bn of direct investment into London, 
from international investors, via Jersey,” 
Ogier’s Richards explains. “These investors 
set up a Jersey investment vehicle – a Jersey 
company or a Jersey limited partnership 
perhaps – that provides a neutral, stable, 
very well-regarded platform for 
international investment into the UK.”

While property may be a more 
traditional asset class, this doesn’t mean  
the Channel Islands aren’t at the bleeding 
edge of innovation. By their very nature, 
many of the aforementioned SMEs are 
innovative companies. Which means new 
and exciting business opportunities are 
either being listed on TISE or domiciling  
in the islands to access further investment 
opportunities in the City. 

In late 2016, TISE listed GABI, which  
at the time was the world’s first regulated 

Guernsey-incorporated 
entities listed on LSE markets

 total listed securities

Jersey companies listed on 
global stock exchanges

total listed market value

All figures are latest available

11  9

2,606 

89

£300bn+

MARKET LISTINGS

THE INTERNATIONAL 
STOCK EXCHANGE

The development 
of the Channel 
Islands’ financial 
services industries 
has created 
business hubs 
perfectly suited 
to international 
companies 
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Bringing business to life

Six times a year, Businesslife distributes 
10,000 copies, including:

1 NEW 
CHANGE

MORGAN 
STANLEY

BARCLAYS 
BANK

Distribution

■  7,000 copies at airports, Waitrose stores and 
business receptions across Jersey and Guernsey

■  3,000 copies at London airports and select business 
locations in the City 

■  For the full City distribution list, please contact  
Carl Methven - carl.methven@blglobal.co.uk
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Bringing business to life

Advertising: print options

Our advertising options mean that you can promote your business  
in the way that best suits your marketing goals. Choose from:

Standard advert: Available in a  
range of sizes and positions, simply 
provide us with print-ready artwork

Advertorial: Designed to look like  
a Businesslife feature, advertorials  
allow you to talk specifically about  
your products or services

Alternatively, you can write  
about broader issues and  
contextualise your products  
and services accordingly

UBS AG, Jersey Branch is authorised and regulated by the Jersey Financial Services Commission for the conduct of banking, trust, funds and investment business. © UBS 2018. All rights reserved.

www.ubs.com/jersey

Combined
strength.
The Private Clients team in Jersey is committed to providing a personalised service 
that is tailored to each individual client, taking the time to understand what is 
important to our clients and providing intelligent solutions. Our Client Advisors 
have access to global UBS resources and ensure that every client receives the best 
possible wealth management advice. 

Michael Clarke, Head of Private Clients
UBS AG, Jersey Branch
1, IFC
St Helier, Jersey
JE2 3BX
01534 701148
michael.clarke@ubs.com
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Advertising: magazine

Requested positions
Inside front cover:  £2,095
Inside back cover: £1,995
Prime position:  £1,995
Back cover:   £2,415

Please note: 
All measurements are in millimetres.

Double page spread:  
£2,415 

DPS Half Page:
£1,430 

Type area: 
382w x 252h

Type area: 
382w x 126h

Trim size: 
406w x 276h 
+3mm bleed

Trim size: 
406w x 138h 
+3mm bleed

Full page:
£1,655 

Half page:
£985 

Banner: 
£875

Type area: 
179w

x
252h

Trim size: 
203w x 276h 
+3mm bleed

Type area:
179w x 126h

Vertical 
banner 

Type 
area:  
60w 
252h

Horizontal 
banner Type 

area:  
179w x 63h

DPS strap:
£995

Type area: 
382w x 63h

Trim size: 
406w x 75h 

+3mm bleed

Type 
area: 
87w 
252h

Half-page and quarter-page 
advertisements should sit within  
the grid. There is no availability for 
bleeds on half-page, quarter-page  
and banner layouts.

Artwork
Artwork is accepted in the following 
formats:
• High-resolution pdf file
•  Photoshop EPS with all fonts 

converted to paths and images 
embedded

All artwork must be supplied as CMYK 
with all fonts and images embedded.

Delivery:
Via email (maximum file size 6Mb)  
to artwork@blglobal.co.uk  
Or via ftp (details can be provided).
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The BL Directory is the essential reference tool for people looking for companies  
in the Channel Islands. With both a print version in the magazine and an extensive, 
searchable directory online, you can target potential new clients both closer to  
home and further afield.
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Directory
To advertise in the directory in print or online contact Carl Methven on
+ 44 (0)1534 615886 or carl.methven@blglobal.co.uk

Great learning boosts performance

It’s a simple fact of business that people 
who know how to use their IT systems 
properly are more productive and happier at 
work. 

At ALX Training, it is our mission to ensure 
that every person we work with can use their 
essential applications properly, saving time, 
smoothing processes and creating a more 
productive workplace.

Our trainers are renowned for their product 
knowledge, and their friendly and energetic 
attitudes to training help them get the best 
from every person they teach. 

Learning starts at induction
We are well-known for our range of Microsoft 
Office courses which includes Office 365, 
Excel, Outlook, PowerPoint, Word, Project, 
SharePoint and Visio but our clients know 
we can do much more. 

Not only do we train on well-known 
accounting packages such a Xero and 
QuickBooks but we create courses on 
bespoke in-house systems. We design 
unique courses specifically for your 
organisation, so that your staff learn 
precisely the information they need to work 
efficiently and effectively.

We know there’s no better place for your 
new colleagues to start learning than during 
their induction programme, so we develop 
bespoke induction courses that give your 
new starters all the information they need to 
hit the ground running. We can even deliver 
content online, so training can be ongoing 
and continuous.

Contact us to discover great learning 
opportunities:
T: 01534 873785
E : alex@alxtraining.com
www.alxtraining.com

Appleby is one of the world’s largest 
providers of offshore legal advice and 
services. Uniquely positioned in the key 
offshore jurisdictions of Bermuda, BVI, the 
Cayman Islands, Guernsey, Isle of Man, 
Jersey, Mauritius and the Seychelles, as well 
as the international financial centres of 
London, Hong Kong and Shanghai. We are 
also the only firm to have offices in all three 
British Crown Dependencies.
 
Our services include:
 
l Corporate
l Dispute Resolution
l Private Client & Trusts
l Property
 
Members of the Jersey and Guernsey offices 
regularly advise London City and 
international law firms on all legal aspects of 
offshore corporate, finance and investment 
fund transactions and arrangements in the 
Channel Islands.
 
For more information visit our website
www.applebyglobal.com/our-expertise
 
Michael Cushing 
Managing Partner, Jersey
+44 (0)1534 818 395
mcushing@applebyglobal.com
 
Wendy Benjamin
Managing Partner, Guernsey
+44 (0)1481 755 603
wbenjamin@applebyglobal.com

Ashburton Investments is a new generation 
investment manager building on a solid 
foundation to provide global investors with 
multi asset, specialist emerging market and 
equity products. As part of the FirstRand 
Group, one of South Africa’s largest financial 
services institutions, Ashburton has a strong 
footprint in Africa and understands volatile 
emerging markets.  Ashburton believes that 
taking a broad-brush view of emerging 
markets is no longer effective and it is 
important to make country by country 
judgements enabling its specialism in Africa 
and India.

For more than 30 years multi asset has been 
the cornerstone of the business, with the 
product set evolving over time to suit ever 
changing market conditions and 
understanding clients’ needs to effectively 
manage risk and access more sources of 
return.

Globally, Ashburton Investments has over 
£8.8bn under management as at June 2017 
with offices in the Channel Islands, United 
Kingdom, South Africa, and the United Arab 
Emirates.  

For more information please do not 
hesitate to get in touch:

Laythamm Malorey
E: laythamm.malorey@ashburton.com
T: +44 (0)1534 512010

Tim Townsend
E: timothy.townsend@ashburton.com
T: +44 (0)1534 512106

www.ashburtoninvestments.com

➔

Independent and Professional
 
We offer a full range of management and 
fiduciary services to our domestic and 
international private clients:
 
l   Family office   -   bespoke assurance
l   Wealth management  -   your strategy
l   Trustee   -   impartiality with vision
l   Corporate services  -   attention to detail
l   Good governance  -   a helpful eye
l   Strategic guidance -   controlled ideas
 
We aim to assist in the provision of personal 
service to meet your requirements.  Ask us.
 
Being vigilant and proactive in the face of a 
fast changing legal, economic and fiscal 
landscape.  We can provide the focus to your 
solution.  Try us.
 
Our team has many years of experience 
dealing with a wide range of clients in 
different countries.  We look to provide good 
corporate governance to achieve your aim.
Contact us:
 
www.baccata.co.je
Tel: 00 44 1534 870670

or

Nicholas Falla
nfalla@baccata.co.je

Mrs Ann Williams
awilliams@baccata.co.je

Mrs Áine O’Reilly 
aoreilly@baccata.co.je

Licensed by the Jersey Financial Services 
Commission in the conduct of trust  
ompany business

Deloitte LLP
Deloitte LLP offers professional services to the 
UK and European market. The company has 
the broadest and deepest range of skills of any 
business advisory organisation and employs 
over 14,400 exceptional people in 28 offices in 
the UK and Switzerland.
 
We provide professional services and advice to 
many leading businesses, government 
departments and public sector bodies and 
publish many influential studies and thought 
leadership pieces.
 
Deloitte LLP employs 160 professionals across 
the Jersey, Guernsey and the Isle of Man 
offices. It is the UK member firm of Deloitte 
Touche Tohmatsu Limited, a UK private 
company limited by guarantee, and its global 
network of 150 member firms, each of which is 
a legally separate and independent entity.
 
Deloitte provides audit, tax, consulting, and 
financial advisory services to public and 
private clients spanning multiple industries. 
Deloitte brings world-class capabilities and 
high-quality service to clients, delivering the 
insights they need to address their most 
complex business challenges.
 
For further information please do not 
hesitate to contact:
 
John Clacy, Partner, Guernsey
Email:jclacy@deloitte.co.uk
Phone +44 (0) 1481 724011
 
Greg Branch, Partner, Jersey
Email: gbranch@deloitte.co.uk
Phone: +44(0)1534 824325
www.deloitte.com

www.blglobal.co.uk

Carey Olsen is a leading offshore law firm 
advising on British Virgin Islands, Cayman 
Islands, Guernsey and Jersey law across a 
global network of eight international offices.
 
We are a full service firm working across 
banking and finance, corporate and M&A, 
investment funds and private equity, trusts 
and private wealth, dispute resolution, 
insolvency and property law.
 
Our clients include global financial 
institutions, investment funds, private equity 
houses, multi-national corporations, public 
organisations, sovereign wealth funds, high 
net worth individuals, family offices, directors, 
trustees and private clients. We work alongside 
all of the major onshore law firms, 
accountancy firms and insolvency 
practitioners on corporate transactions and 
matters involving our jurisdictions.
 
Our advice is delivered by an approachable 
and experienced team of commercially-
minded lawyers, led by 48 partners, who help 
our clients achieve their objectives. We have 
the expertise and resources to handle the 
most complex international transactions 
combined with a personal approach to 
business.
 
Contact:
 
guernsey@careyolsen.com
T +44 (0)1481 727272
 
jerseyco@careyolsen.com
T +44 (0)1534 888900
 
www.careyolsen.com

Costs:
 
Magazine (includes free online entry)

Twelve-month booking (six inclusions):
Package cost: £1200

Cost per issue: £200

Online Directory only: £150 for 12 months

Advertising: the directory

Online

Print

Costs:
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Leader banner 
£450 per month 

Footer banner 
£265 per month 

Small vertical banner 
£265 per month 

Vertical side banner 
£375 per month 

Size (in pixels) 
728w x 90h

Size (in pixels) 
728w x 90h

Size (in pixels) 
160w x 260h

Size  
(in pixels) 

160w x 
600h

Online

Please note: 
Both online banner sizes are set  
to revolve with a maximum of  
four clients at any one time

The blglobal website acts as an archive for every issue of the magazine published so far. 
What’s more, it’s the most up-to-date news source for business on the Channel Islands.  
We also send out a daily business news email to an opted-in audience of over 1,600 subscribers.

Daily email

Contact Carl Methven through the 
details on page eight for our most  
up-to-date website ‘hit’ numbers, 
email distribution figures and 
advertising availability, as numbers 
are increasing all the time.

Advertising: digital

Size (in pixels) 
610w x250h

Large banner 
(two boxes together, when available) 
£750 per month

Artwork
For both the website and  
the email, file size should 
ideally be 30kb, but not  
more than 80kb, with  
animated gifs preferred
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All advertisements accepted for publication by 
Chameleon Group Limited in any of its print or online 
publications can only be accepted on the following 
condition accepted on the following conditions:

■   The publisher does not accept liability for any 
loss, or damage caused by: 
a) an error, inaccuracy or omission in the 
printing of an advertisement. 
b) any failure to publish on the date or dates 
specified by the advertiser. 
c) the publication of any advertisement on any 
date (or dates) other than the date (or dates) 
specified by the advertiser, whether the actual 
date of publication be earlier or later than the 
date (or dates) specified; and/or in a specific 
issue.

■   All advertisements are subject to the contents 
being approved by the management. The 
management reserves the right to refuse any 
advertisement, even though accepted and 
pre-paid, or to make any alterations deemed 
necessary.

■   Proofs of advertisements will be submitted 
on request. Once the proof has been agreed 
and signed by the advertiser (or his agent or 
representative) no further alterations can be 
entertained, except by agreement with the 
publisher at the advertiser’s expense.

■   Notice of cancellation of advertisements must 
be received at least 20 working days prior to 
publication. Non-compliance with the above 

cancellation time will incur the full cost of the 
space booked.

■   It is the responsibilty of the advertiser to check the 
correctness of each insertion of an advertisement. 
No responsibility can be assumed for the 
repetition of an error in the advertisement ordered 
for more than one insertion unless notification is 
received by the publisher immediately an error 
occurs.

■   All advertisements are accepted and published 
on the understanding that the advertiser is 
authorised to publish the contents of the 
advertisement. The advertiser will indemnify the 
publisher against all actions, claims, demands, 
costs and expenses which might be taken out or 

made against the publisher or may be incurred or 
become payable by the publisher in respect of or 
arising out of each advertisement.

■   While every care is taken, the publisher is not 
responsible damage of artwork or photographs  
or any other advertising material.

■   Prices published by the Chameleon Group Limited 
are subject to revision at any time and orders are 
accepted on the condition that the price binds 
Chameleon Group Limited only in respect of the 
period specified in the applicable rate card. Prices 
are exclusive of GST. Credit accounts must be 
settled within 14 days of the invoice date. Interest 
will be charged monthly on overdue accounts at 
the rate of 2.5% above base rate.

Conditions of acceptance

How to book
For further information about advertising 
in Businesslife please contact:

Carl Methven  
+44 (0)1534 615886 
+44 (0)7797 796377  
carl.methven@blglobal.co.uk

Publishing schedule 2019: magazine

Issue special edition Ad sales deadline Ad artwork deadline Publishing date

60 - JANUARY/FEBRUARY 2019 30 NOVEMBER 7 DECEMBER 28 DECEMBER

61 - MARCH/APRIL 8 FEBRUARY 15 FEBRUARY 4 MARCH

62 - MAY/JUNE WEALTH 5 APRIL 12 APRIL 29 APRIL

63 - JULY/AUGUST 7 JUNE 14 JUNE 1 JULY

64 - SEPTEMBER/OCTOBER 9 AUGUST 16 AUGUST 2 SEPTEMBER

65 - NOVEMBER/DECEMBER FUNDS 4 OCTOBER 11 OCTOBER 28 OCTOBER

66 - JANUARY/FEBRUARY 2020 29 NOVEMBER 6 DECEMBER 27 DECEMBER

CITY ISSUE 10 MAY 17 MAY 3 JUNE


